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Absﬂ'act ; ; i '
service industry is performing a pivotal role in Creating employment opport
unities

o Indie: The retail industry is one such sector that offers g number of jop opportunities in
nercha ndising, store man.agement, ?entral Mmanagement and centralizeq buying. Retail
continues 10 9r ow atarap 'd_ rate offering face-paced, people-oriented, and service baseq
careers. The retail industry is focused on the sale of goods or merchandise from a specific
jocation for direct consumption by the purchaser. Online retail or e-tailing is a part of the
retail industry that is quickly growing. Today in urban areas KIRANA SHOPS concept is
developing in to malls and retailing chains. Service sector contributes 65% to total GDP
of the economy. Retail is one of the main contributors to the India's GDP and contributed
about 10 per cent of the country’s GDP. The sector generates eight per cent of the
employment in the economy. The future retail industry is promising; the market is growing,
government policies are becoming more favorable and emerging technologies are
facilitating operations. The changing scenarios of Indian consumers give a proof to the
potential opportunity in the retailing arena. Like other branches of management, retail
management is also developing in a promising and bright career option. This trend in
retail sector in India has produced an additional 8-10 million jobs in 2011 and 13 million in
2012. Considering the huge potential of retail industry in India, it is necessary to research
and comment on the career options in Indian retail sector. Against this background, the

present paper discusses various aspects of career options in the retailing industry in
India.

Keywords- GDP, Labour Force, service sector, retailing, Employment, consumption.

The term 'retail is derived from the French word retailer which means 'to cuta

E:ec? Off? or "to break bulk', Retailing is an important functional aspect of bu§i-ness mdusttry
X atinvolveg selling products and services to consumers. The word "Retailing? fe‘;e:;no
Y activity that involves the direct sale to an individual customer of end users. Retailing
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has been the most active andt ?hr:)“ gh out the history in our country, it is only :}re{éilirg
industry itself has been presenCh dynamism. Retailing has changeq lot dUringTre(‘*’*
past that has witnessed so mu on that has been witnessing hordeg of Player, :’St\
decades. It?s the latest béndwzgshaky business world, the retai| indu3try is coneawg |
onto it. In today?s dynamic |ans array of customer choices, fierce competitors, e:,tarfn" |
upgrading itself. With an end eTex global economy, retailers need to fogyg on fip ng
use of the internet, anda com? ses. The rapid growth of the retail secto, ang its:m |
to sustain and grow their buslftl":: country within a very short span of time has nOWb:&D
penetration in variaus pTrttis;fby India media. In order to cater to the manpowey "eed::
termed as the retail revo utail management courses are being launched by seyery bugiy
the retail indusrry various rector is booming in India, a career in retail sector Promises goy,
il S'fal for the ambitious youngsters. Retail management s aSSociaty
wages anri growtn po'renf dopartmental stores and shopping malls. There is g big demang
with retarlrng busmesssnt professionals to process all merchandise shipments 1, achigye
for the retail managern: bility, administration of stores as well as communication wit, the
store sales and profi aThe (;andidates are trained in retail and supply chain Managemen;,
clients to satisfy theﬂl- marketing information, electronic retailing, marketing and business
ﬁnannnt:i ::;::-,?,e:uzrt]o'mer relationship etc. Numerous oppqrtunities are available in vario
co ’

stores, books and publishing industries, shopping malls, multiplex, processed food industy
garment industry etc.

\ia

Evolution:

In India the retail market is as old as in the global context. However, .the cc;n;e:;
organized retailing is comparatively new. Retailing has been one of the promrnentl bn e
forces in business in India. Traditionally it has been dominated to a large 'exren ;sing
unorganized sector. But the growth of the organized sector has been steadily incre
especially after liberalization of the Indian economy.

Earlier slogans used in the conte

Naukari today it seems ag Uttam Naukari

anistt
xt was Uttam Sheti , Duyyam Vyapf_ﬂ‘f» K
» Duyyam Vyapar and Kanisht Sheti.

Distributing Channel System is Functioning Today as:

Manufacturer --- Wholesaler -

Retailer --— Customer
Manufacturer ——___ Retailer -

Customer
Manufacturer ——— Customer.

Impact of Retail Sector in India:
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2 _ he retail sector is the secong largest eMploya, aftor 4, 031x
Z In '"d'a}ndia is estimated to employ abgyy 10% of the totgy labg rgrm"we' 1tn
in ;

b is enjoying boom time and job OPportunitieg iy, ret
dia

d as a new stream of ma ng g
g has emerge _ nagement oy ficulum
et mploymen™ ner-managed sh i e
o380 Jindependent, ow 9ed shops, ,and the
5m¥.°f51118 io-economic diversity of India, there ;
:D”.. d soCit”

an

. role modelforln ‘
dapt or expand in the Indian conteyt.

4:"] it )

with Customer

husiasm, flexibility, Hardworking, Devotion and a positjve
e acteristics necessary to find success in the retail indust
char:

‘o

attitude are essential

ry.
erally little or no travel is required to work in retail. This allows workers to spend
n ) . . .
£ e time with their families. Those working in retail alsg have more time to become
more

lved in the community. Buyers in the retaiji industry are
invo

required to travel.
he downfall of working in retail is abnormal hours. Because stores are often open
The
&

ights and weekends, employees work long hours for usually minimal pay.
nig

In recent years, several Indian and international companies like Relianc-:e,
Wal-Mart, Big Bazaar has rooted their presence in the country. The vaf::anCle%;
Pamal?ons, ilable from the entry to senior management level. Career in rc?tanl
. Sectzorda;jeT:s:ed as store manager, retail managers, retail buyers, retail design/
Zudzlrr:rr‘ch:ndise, merchandise planning and product developers.

Careerand Job Prospects:

. There are
India is one of the top ten emerging retail marketS_a" O\L’Eirct:‘:iz::: about 3.25
approximately 4.3 million retail outlets spread over the r:alt:g;, retail management offers
million retail personnel at present. With such a huge P:: G; <o and departmental stores.
imitless job opportunities in supply chains, exporting oto reach out to the customers
Manufacturing companies also recruit retail n".lemagersee(j orofessional retail managers
directy. Banking, finance and insurance companies alsodan enabled services com
o bring their products directly to the customer. IT an

il mangers
ire large num
pamcmaﬂy in the field of telecommunication also requir

panies
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i this sector. Besides these education and |
retail managers. €

considering the recent b
industry also absorb alargen

"y

CHANGING WAVES:

The changeé tha
ghborhood grocery

ket. The pace of development is, of course, g belms f,
. y
rowth has been strong enough to ensure that retail g Oe’; the

o7 industries did following over-investmeny Sho rﬂ
=HOppi

ail has brought about is evident fro, b

t organized ret
or "kirana? store Organized retyj| a

O‘N n h:hi

transformed the nei

merely 2% of total retail mar
desired level but the phased g

her "sunris
o the way some of the ot . |
?las become a hobby for the new generation.. The whole concept of shopping hag b,

with time, in terms of format and consumer buying behavior. Thanks to rapid Urbanizag,
and sprawling shopping centres, multi-storeyed m.alls anc.i.huge complexes that eMerg,
at an ever increasing speed in every upcoming City, r.etalllng rTaS grown into one of the
largest sectors in the global economy, and a booming industry in the present century, o

a career, retail management is a dynamic field that offers affluent employment OPpOrtunite

for talented youth. Basic educational qualifications, as well as personal skills like goy |
communication and analytical mind is needed to outshine in this profession. Even thayg, |
related with selling, not all the job opportunities in this field is in the stores/outlet
themselves. In this career, one will get openings in sales and marketing, operation, concept
and design, buying and merchandising and also in administration. The economic boom
and the enormous expansion in the retail sector make this career most sought after.As |
the competition in this field is very tough, nowadays the shopping malls are doublingup
as leisure and entertainment centers, to attract customers. Those who wish to beinthis
field must be creative and should have new ideas to promote their business. Manj
multinational companies have come forward in the retailing business. Reliance Group, Ime
Retail, Aditya Birla Group, Tata Groups Trent & Westside, Subhiksha, Shoppers St
Future Groups Big Bazaar & Pantaloons, Apparel Chains, Raymond's, Arvind Brants
Lifestyle International, Spencers etc. are some of the top companies.

Jobs in India’s Retail Sector :

G I::::::::te; :re approximétely 22 million people working in India’s retail se?;;
more jobs by 2011 anz iUrreT\t. retail boom in India will produce an additiona e fes
and huge shopping mall 3| mllllon‘ by 2012 With rapidly expanding depar’(meméﬂA“’mt

growth rate in retail secst,c:: ?nty O-fjob opportunities are opening all over India.An 95‘}";‘:‘0[6
than 200 shopping malj n |Ndla.1 has been about 30- 40% with establishment® i
alls. Itis estimated that the retail sector will create over it
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. ntry by 2012. More than GON

] the €0 o Of thege jobs Will be 4 2393051
Vv

ustry, oné of the fastest chang; ' y
- nic growth of 9Ing and vVibrant inegy e ailable j, the
¢in India’s retail industry. Itis also auspicig “SNOVer bean 4 ey,
etter

c8 ias Wi i . 510 hes
f{orﬁ b vacancies will be in the rural India. T drary 'dr thataboUt 60 pe

7 nese wer from
2t f nof educated n‘qan'p Ny ru.ral ar(?as to the metro Cities
ﬂs?r;ﬁf*" 1ready operating n the. sector, including Future Group .
up are targeting to multiply its workforce to te'
nowned retail groups are preparing to take

in the wionqy

to cheet
. . Gk
- S majorcompanies

f lance lndustries and
N folds, there are about

8¢
i ution G
i fworld?S re

AV

Y,

prospects :
e size Of the retail industry is estimated at Rs. 16,000 ¢ro
, eandis

T
cent per annum. Departmental stores and m sgamail growing at
alls are

_20 per
ﬁ’erateo“BZ d nvy more are planned t i comingu
‘ mostcitiesand many P o be opening in the coming years. An p

-Anincrease

:: yrehasing power.(Nl.?S sur.vey) of the urban population is leading to 2 higher de

festyle which 1S leading to & need for better shopping ambience, superi mar.md
d improved service. All these factors form the basis for org;inized (r);:-jfllty
hnology, Indian retailers have been spending more on Seltlt?r? g

foretter li

rodUCtS an
wihthe advent of modern tec
p!T systems: which augurs well for the retail industry. If FDI is allowed into organized

retal, itwill e @ defining moment into Indian retail as it will allow more foreign players into
4 retail, which will lead to increased competition and hence improvement in

organize
performance and quality and create more career prospectus and opportunities.

CONCLUSION :
With speedily development and changing scenarios in all areas, concept of living

ife also changed. Day by day old concept like kirana dukan, pan dukan, various type of
stores are replaced with malls , pizza huts, bazaars, chain shops etc. but such changes
we can observe in urban areas only. From the above discussion it can be concluded that
indiawil remain the most sought destination for retail giants in the times to come, indicated
byits ever rising contribution to Indian GDP and employment. In post-recession period,
here has been increased job potentials for Indians in all s
r‘;ector, ltalso depicts that tremendous opportunities exists in Indian retail se?tor !
Ncrease in GDP and per capita disposable income. The tas f Indian retail is
Z:p(:;r:zrd-us .One. Plenty of opportunity exists and the formida
Nity, in a unique country like India.

ectors, especially in retall
due to

k lying ahead o :
ble task is t0 tap this
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