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2 | Course Title INTERNATIONAL BUSINESS
3 | Course Type |  Elective For commerceFaulty : e
5 Pré-requisite Open for all e
5 | Course Learning After the successful completion of the course, the students shall be able

outcomes (CLO) .

variables in international business.

ethnocentrism.

growth of international business.

Bank.

them acquainted with the basic features of the foreign
market - its characteristics and determinants.

1. To Understand the most widely used international business terms and concepts.
2. To Identify the role and impact of political, economical, social and cultural

3. To Analyze international business from a multi-centric perspective, avoiding

4. Understand the process of globalization, its impact on the evolution and
5. Understand the significance of different forms of regional economic
integration and to appreciate the role played by various international

economies organisations such as the WTO, UNCTAD, IMF and World

6. Familiarize students with the international financial environment, and get

exchange

(=)}

Credit Value 6

Total Marks Max. Marks: 30 + 70 | Min. Passing Marks: 35

Part B- Content of the Course

Total No. of Lectures- 90

Unit

Topics

No. of
Lectures

Introduction to International Business : Concept, Need, and Importance of
International Business. Globalization and it's importance in world economy International
business vs. domestic business , Complexities of international business. Modes of entry
into international business. International Business Environment: National and foreign
environments and their components . economic, cultural , political and legal
environments. :

18

Theories of international trade- Absolute advantage theory, Comparative advantage
theory, Factor proportion theory and Leontief paradox, Product life cycle theory,
National competitive advantage theory. Tariff and Non-Tariff Barriers. Balance of
payment account and its components

18

International Financial Environment : Foreign exchange market, Spot market, spot
rate quotations, bid-ask spreads, trading in spot markets, cross

exchange rates, forward markets, forward rate, long and short forward positions,
forwards premium and discount. Arbitrage, Hedging and Speculation .Types of
exchange rate systems- fixed and floating, soft peg, crawling peg, free float, managed
flot. Foreign exchange risk and exposure. ‘
Exchange rate Determinations : Types of Exchange rates, factors affecting exchange rate
. relative inflation rates, interest rates, relative interest rates, relative income levels.
government controls and expectations.

18




4 Foreign Trade Promotion measures and Organization in India; Special economic | 18
zones (SEZs) and export oriented units(with 100% export oriented units). foreign

| investment- concept. type and flow. Foreign investment in indian perspective. Financing

of foreign trade and payment terms- sources of trade finance (Banks. factoring, forfeiting

Banker's Acceptance and Corporate Guarantee) and forms of payment (Cash in advance. |

Letter of Credit, Documentary Collection, Open Account).

5 Regional Economic Integration : Forms of regional i|1tcgr'alti()t1:fmagrdﬁb] efforts | 18
amongst countries in Europe, North America and Asia. EU, NAFTA.SAARC and
ASEAN.International Economic Organisations : WTO, UNCTAD, World Bank and
IMF. :

Keywords/Tags: International Business, Theories, Financial Environment, Trade Promotion
Economic Integration

Part C-Learning Resources

Suggested Readings:

S.n. Author Book title Publisher
1 | Bennett Roger. International Business Pearson New Delhi
2 | Charles,W L Hill,Jain | International Business | Tata Mc Graw Hill New Delhi
3 | Sinha V.C. International Business | SBPD Agra
4 | Gupta C.B. International Business | S. Chand Publishing Delhi
5 | Bhalla V.K. International Business | S. Chand Publishing Delhi
6 | RaoP. Subba International Business | Himalaya publishing House New Delhi
7 | Jaiswal Bimal International Business | Himalaya publishing House New Delhi

Suggestive digital platforms/ web links

https://ebooks.lpude.in/commerce/mcom/term 3/DCOM501 INTERNATIONAL BUSINESS.pdf
https:/lwww.sscasc.in/wp-content/uplaads/downloads/MCOM/International-Business.p_(_ij
https://ncert.nic.in/textbook/pdf/kebs111.pdf
https://gurukpo.com/wp-content/uploads/InternationalBusiness.pdf
https://www.eshiksha.mp.gov.in
http://sdeuoc.ac.in/sites/default/files/sde_videos/International%20Business 0.pdf

https://www.academia.edu/25641361/International Business and Management

Suggested equivalent online courses:

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE) : 30 Marks University Exam (UE): 70 Marks

Internal Assessment : Continuous Class Test Assignment/Presentation

Comprehensive Evaluation (CCE) 30
External Assessment : Section(A) : Very Short Questions

University Exam Section Section (B) : Short Questions 70
Time : 03.00 Hours Section (C) : Long Questions
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S.n. Author Book title Publisher

1 |Expert Panel of Gullybaba W‘f‘é?’q- IATT qﬁ%gr E%aa'r TreAfonT FEL

2 |srEErHA AR EE R | s gy sraET SBPD publication Agra

3 | Gupta C.B. International Business S. Chand Publishing Delhi

4 | Bhalla V.K. International Business S. Chand Publishing Delhi

5 | Rao P. Subba International Business Himalaya publishing House
New Delhi

6 | Jaiswal Bimal International Business Himalaya publishing House
New Delhi
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1. https://ncert.nic.in/textbook/pdf/khbs111.pdf

2. https://www.eshiksha.mp.gov.in
3. https://uou.ac.in/sites/default/files/slm/MAEC-107.pdf
4 .https://ebooks.lpude.in/commerce/mcom/term 3/DCOM501 INTERN ATIONAL_BUSINESS.pdf
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