Part-A : Introduction

Program : Diploma

Class: B.A. III year

Year : 2023

Session : 2023-24

Subject: Business Economics

1. | Course Code A3-BECO2G

2. | Course Title Consumer Behavior

3. | Course Type (Core Course/Elective/ Generic

Elective/Vocational Generic Elective-II

4. | Pre-requisite (ifany) @000 | smmemeeeceeeeee-

5. | Course Learning outcomes (CLO)
To provide students with a understanding of the psyche of a typical consumer
and its application to the Indian context.

6. | Credit Value Theory-6.

7. | Total Marks Max. Marks: 30+70=100 | Min. Passing Marks: 35




Part-B

Content of the Course- GE Subject- II : Consumer Behavior

Total No. of Lecture -Tutorials-Practical (if hours per week):
L-T-P:

Unit Topics

No. of
Lectures

Total No. of Lectures=90

Unit

Topic

No. of
Lectures

INTRODUCTION :

Scope of consumer behavior; Marketing concept and consumer behavior; Customer value, satisfaction and retention;
Marketing ethics and social responsibility; Model of consumer decision making; Consumer research paradigms and
consumer research process. Impact of Indian culture on consumer behavior.

Key words/tags : Consumer Behavior; Marketing concept; consumer research process.

20

I

CONSUMER AS AN INDIVIDUAL :

1. Personality and Consumer Behavior :
Theories of personality; Personality and consumer diversity; Brand personality; Self and self image; Virtual
personality.

2. Consumer Perception:
Elements and dynamics of perception (Sensation, Absolute and Differential threshold, Subliminal perception,
Perceptual selection, organization and interpretation); Consumer imagery.

3. Consumer Learning:
Elements of Consumer learning, Behavioural learning theories (Classical, Instrumental, Observational); Cognitive
learning theory (Information processing and Involvement theory); Recognition and recall measures.

4. Consumer Attitude:
Nature; Structural models; Attitude formation; Attitude change strategies; Cognitive dissonance theory;
Attribution theory.

Key words/Tags : Theories of personality; Consumer Perception; Consumer Learning; Consumer Attitude.
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CONSUMERS IN SOCIAL SETTINGS :

1. Reference Groups and Family Influences:
Power of reference groups; Types (Friendship, Shopping, Work, Virtual and Consumer action groups); Reference
group appeals and celebrities; Socialisation of family; Functions of family; Family decision making.
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2. Social Class :
Class, Status and categories; Affluent consumers; Middle Class; Working class and non-affluent consumers;
Consumer behaviour applications of social class.

Key words/Tags : Reference Groups; Social Setting; Reference Groups; Social Class.

CULTURE AND CONSUMER BEHAVIOUR :
Needs and culture; Culture is invisible; Learning and culture ( Symbolism, Enculturation and Acculturation,

IV | Rituals); Measurement of culture (content analysis, fieldwork, value measurement survey instruments); Subcultures
(nationality, religious, geographic, racial, age and gender subcultures)
Key words/Tags : Culture; Learning; Subcultures.
CONSUMER DECISION MAKING PROCESS :
1. Opinion Leadership and Diffusion of Innovations:
Opinion leadership: Process and motivation behind it; Profile of opinion leaders; Frequency, overlap and
v situational environment; Application to marketing strategy. Diffusion of innovations: Process; Adoption process; 10

Profile of consumer innovators.
2. Consumer Decision making:
Levels; Models; Gifting behavior; Consuming and possessing; Relationship marketing.

Key words/Tags : Opinion leadership; Consumer Decision making.




Part-C Learning Resources

Text Books, Reference Books, Other Resources

Suggested Readings :

1. Consumer Behaviour by Leon G. Schiffman & Leslie Lazar Kanuk, 8th ed., Pearson publications
2. Consumer Behaviour by Hawkins, Best and Coney, 9th ed, Tata McgrawHill.

3. Consumer Behaviour in Indian Perspective by Suja Nair, Himalya publishers.

4. Conceptual Issues in C onsumer Behaviour by S Ramesh Kumar, Pearson Publication.

5. Customer Behaviour: A Managerial Perspective by Sheth and Mittal, Thomson Publication 48.
6. Books published by Madhya Pradesh Hindi Granth Academy, Bhopal.

Suggested Equivalent On line Courses :

. https://www.coursera.org/courses?query=economics
. https://www.mooc-list.com/tags/economics

. https://www.coursera.org/learn

. https://ocw.mit.edu/courses

. https://nptel.ac.in/courses/macro economics

. https://nptel.ac.in/courses/economics

. https:// nptel.ac.in/courses/Managerial Economics
. https:// www.wto.org

. https://springer.com

10. https:/link.springer.com

11. www.eshiksha.mp.gov.in
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Part-D : Assessment and Evaluation (Theory)

Maximum Marks :

100

Continuous Comprehensive Evaluation (CCE) : 30

University Exam (UE) : 70
Time : 02.00 Hours
Internal Assessment :. Class Test
Continuous Comprehensive Assignment/Presentation ,
Evaluation (CCE) Total 30
Section (A): . Very Short
External Assessment : Questions (. )
University Exam Section (B) : Short
Questions .
Section (C) : Long
Questions
Total 70
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Part-C Learning Resources

Text Books, Reference Books, Other Resources

Suggested Readings :

1. Consumer Behaviour by Leon G. Schiffman & Leslie Lazar Kanuk, 8th ed., Pearson publications
2. Consumer Behaviour by Hawkins, Best and Coney, 9th ed, Tata McgrawHill.

3. Consumer Behaviour in Indian Perspective by Suja Nair, Himalya publishers.

4. Conceptual Issues in C onsumer Behaviour by S Ramesh Kumar, Pearson Publication.

5. Customer Behaviour: A Managerial Perspective by Sheth and Mittal, Thomson Publication 48

6. Books published by Madhya Pradesh Hindi Granth Academy, Bhopal.

Suggested Equivalent On line Courses :

1. https://www.coursera.org/courses?query=economics
2. https://www.mooc-list.com/tags/economics

3. https://www.coursera.org/learn

4. https://ocw.mit.edu/courses

5. https://nptel.ac.in/courses/macro economics

6. https://nptel.ac.in/courses/economics

7. https:// nptel.ac.in/courses/Managerial Economics

8. www.wto.org

10. https://link.springer.com

11. www.eshiksha.mp.gov.in
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Part-D : Assessment and Evaluation (Theory)

Maximum Marks :

100

Continuous Comprehensive Evaluation (CCE) : 30

University Exam (UE) : 70
Time : 02.00 Hours
Internal Assessment :. Class Test
Continuous Comprehensive Assignment/Presentation
Evaluation (CCE) Total 30
Section (A) : Very Short
External Assessment : Questions L
University Exam Section (B) : Short
Questions - _
Section (C) : Cong
Questions
Total 70




